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ince 11 September 2001 Islam has

moved from the margins of politi-
cal thought to the centre of daily dis-
course in America. However, especial-
ly in the United States, our national
dialogue unfortunately has been limit-
ed by a lack of knowledge and under-
standing about this religion. While
experts in the media and government
focus on the particulars of Islam in the
Middle East, much less investigation,
research or discussion has been direct-
ed toward Asian Muslims, a regional
grouping that outnumbers Muslims in
other parts of the world. And little or
nothing is mentioned about the role of
Islam in international commerce, and
specifically its impact on Asian busi-
ness.
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The conference aims to bring togeth-
er a diverse group of academic and pro-
fessional experts, singly or in panel for-
mat, for presentations or discussion
groups that analyse, explain or interpret
Muslim Asia's current economic, social,
political, and cultural environment.
Most importantly, the conference hopes
to unveil ongoing research and activities
examining country-specific develop-
ments in Muslim Asian nations, busi-
ness practices, bilateral and multilater-
al trade issues as well as Islam-related
pan-regional topics that impact both
Asia and the rest of the world.

Day 1 of the conference will be devot-
ed to a historical profile of Muslim Asia,
particularly in relation to economic con-
cerns. Authors are encouraged to give
attention to differences and similarities
between Muslim practices in the Mid-
dle East and Asia. Submissions on the
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following topics are welcome: (a) role
of trade in the development of Islamic
societies in Asia; (b) practice and ethics
of commerce in Islamic contexts; (c)
Muslim merchant communities in
non-Muslim Asian states; and (d)
women and the family economy in
Asia's Muslim societies.

Days 2 and 3 will focus on the rela-
tionship between Islam and Asian busi-
ness/trade: (a) banking systems; (b)
management issues and human
resources practices; (c) role of entre-
preneurship and small businesses; (d)
marketing, advertising, and public rela-
tions within an Asian Muslim context;
(e) WTO, globalization, multilateral
agencies and their impact on Asian
Muslim countries; and (f) best practices
and strategies by multinational and
other non-Muslim corporations in the
Islamic communities of Asia. Presen-
tations on other relevant topics that fit
the general theme of the conference
will be considered. €
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